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ABSTRACT  

The creative industry in Indonesia has been an economic major contributor (7.38 percent). One of the creative 

industry’s sub-sector is visual communication which has the biggest growth (10.28%).Despite it still holding the lowest 

position Gross Domestic Income’s contribution. The growth of the creative industry, specifically in visual communication 

sub-sector, it also has the growth for companies. This study uses Makna Creative, Co as the sample. As a new company, 

Makna Creative. Co struggles with keeping its foothold in the continuously creative industry growing. Data used for 

discussion and analysis was found through literature study from multiple sources, such as books, journals, and articles 

which written in creative industry’s topic, visual communication, and Makna Creative internal data. Methodology used in 

this study is a descriptive methodology and SWOT Analysis for strategy analysis. Nowaday, Makna Creative. Co is still 

new by, and it causes the most of company’s struggles. Makna Creative. Co has a record of a failed project which was 

attributed to the lack of human resources. Recommendation is  the company focus on finding exposure as well as gaining 

and maintaining customers' trust. To gain and maintain customers' trust, we recommend that Makna Creative. Co must 

focus on three things; service, consistency, and transparency. 

KEYWORDS:  Visual Communication Design, Makna Creative. Co, Creative Industri & Government 

 

BEST: International Journal of Management Information 
Technology and Engineering (BEST: IJMITE) 
ISSN (P): 2348-0513, ISSN (E): 2454-471X 
Vol. 6, Issue 7, Jul 2018, 5-12 
© BEST Journals 


